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OBJECTIONS OF THE ASSOCIATION OF RETAIL TRAVEL AGENTS & TRAVEL
AGENTS & THE LAW OFFICE OF ALEXANDER AN OLIK,PLCTO THE PROPOSED
INCREASES OF THE ALLIANCE’S IMMUNITY

The Association of Retail Travel Agents (ARTA) is the largest travel-agent only
association in the United States. The Law Offices of Alexander Anolik, have been general
counsel to numerous travel industry trade associations, travel law counsel to numerous airlines,
cruise lines, tour operators, travel agents, corporate and internet travei services, meeting planners
and various government and quasi-governmental tourist offices around the world. The Anolik
Law Offices with Presidential endorsement was an allied member of the World Tourism
Organization. Mr. Anolik is the author of The Law and the Travel Industry, Travel, Tourism and
Hospitality Law, and this along with other texts and syilabi, has reissued his latest consumer
handbook called Traveller’s Rights. It is on behalf of these consumer travelers, as well as the
travel industry, Mr. Anolik files these objections and as general counsel to ARTA for over
20 years, files on behalf of the numerous members of ARTA who have voiced their objections to
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an increase of alliance antitrust immunity. On a daily basis, I negotiate on behalf 'of agents with
carriers, mainly those within the proposed request for antitrust immunity expansion, for alleged
carrier ‘interpretations of their revenue regulations and I have seen how this omnipotent type
power among certain carriers, such as United Airlines has gotten, to whgre there is no more
negotiation, it is either accept tﬁe carrier’s interpretation of what they believe a revenue rule may
mean, and accept a.lmpst in full the tremendous amount of increased revenue they try to obtain
from my agents in the form of a debit memo. |
Dating back from the original court-assisted statistics in the TWA bankruptcy case, the
actual incremental cost to a carrier to fly a passenger 2,000 miles domestically was $0.26, for the
automatic insurance, §1.25, for the fuel, and $1.66 for the piece of rubber chicken that used to be
served to passengers. The camriers over the years now have extrapolated this figure up to
approm'mately $20-25.00 as their only incremental costs to fly a passenger, which is evidenced
by the airlines own costs on the books to service a 25,000 or 30,000 frequent flyer charge on
their books. The empty airline seat is a depletable asset. Once it is flown it has zero value, and
since it only costs the carrier domestically approximately this $20-25.00 to fly a passenger 2,000
miles, normally this should be its only out-of-pbckef expenses. Instead, many of the carriers who.
wish to partake in additional antitrust immunity by our government, will debit memo an agent
$800 to $1200 for an airliﬁc seat knowing the out-of-pocket cost is only $20-25.00. Typically,
the scenarios are the savvy business passenger, not wanting to be subjected to the arbitrary
Saturday-night stay over rule of certain carriers, might purchases two separate back-to-back
tickets and fly one way on one ticket outbound and reverse the ticketing on the retum giving
them an additional roundtrip in the future for a total price far less than a single roundtrip the

camiers are trying to get full Y class money from the agents for. This example of consumer
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utilization of gray market ﬁcketing creates a scenario that allows the carriers tb “extort” money
from an agent by threatening to inhibit the GRS system to prevent agent access to ticketing. By
then notifying its alliance and other member cai-riers, in what amounts to the blackballing of that
agent from free access to what would be a competitive carrier, the single carrier can have life and
death power over certain agents. If United Airlines takes away my agent’s validation
authorization and inhibits them in the GRS system, and 'notiﬁcs their alliance partners as well as
additional carriers, then c;ther carriers have negotiated with these agents, who might be
completely innocent in the initial dispute, lose a chance to competitively offer pricing to their
customers.

This omnipotence that some of the major carriers already have, is the major concern that
ARTA and my office, as a consumer office have, because we need competition. The
deregulation of the airline industry with the demise of the CAB and the restructuring through the
Department of Transportation, was based on competition. If competition is limited and
minimized it is only to the detriment to both consumers a.nd many of our travel agents and tour
operators who need competitive carriers to negotiate with. When a carrier is wrongfully
extorting monies or putting pressure on an agent we now have the ability to go to a competing
carrier under our capitalist system, and this is the way it should be. When the first carrier, such
as United Airlines, which I have stated it is so hard to “move” once a dispute has been given to
collection, because it has told its employees, you either collect money, or get back into
bankruptcy and everybody is out of a job. I fear additional power through shared pricing. With
this type of philosophy, hov.v are my smaller agents and how is my office, on their behalf able to

get competitive pricing for consumers?
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In the past, when a carrier was unjustifiably inhibiting an agent’s access to their airline
seats, an agent might “plate away™ to another carrier and then send a copy of the new booking to -
the original carrier showing them that in the last six months they had booked a million dollars on
their competitor because “you have been unreasonable—can’t we talk?”

If you allow this concentration of power with these alliances that will allow three clusters
of immunized carriers to possibly control 80% of the North Atlantic market, then you do not
have competition. The tentative antitrust/immunity for Air Canada, Lufthansa, United Airlines
and incoming Star Alliance member Continental, would allow a shared revenue, jointly-set fares,
and schedules and services in such a large market share, that my corporate clients, who now can
negotiate between the tw<-> various carriers, w1].1 lose their bargaining ability.

If the antitrust/immunity requested is extended, the ability of my client corporations I
have been negotiating for over the last 30 years, as well as my individual agents, consortia and

now, internet providers, would be restricted to the detriment of the consumer. It would be

 difficult dealing with carriers cutting back their capacities and eliminating routes to allow a pure

| ‘competitive market. Already, the independent travel distributors, éspecially the mom and pop

agencies of ARTA, are under such pressure to try to make a living and try to be a real “objective
source of information to consumers” which they should be, their inability to negotiate special
override deals with a particular carrier are again going to be minimized. |
Although I can appreciate carriers wishing to reduce costs by combining operational
facilitiés, etc., my 35-plus years of experience from both the agent, the consumer and carrier side
say that higher prices will be the result if we minimize competition. Less fre;quent flights, less

destinations, mean higher pricing.
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I am constantly giving consumer advice on hundreds of radio and 'fV shows as indicated
partly on my website, www.rravellaw.com, and am somewhat embarrassed how the EU has
moved ahead of the United States in consumer protections. In a recent case that we settled last
month, against Air France, when their overbooking of a flight and then failure to followl the EU’s
more stringent regulations for requesting volunteers, created a scenario where a U.S. citizen
pﬁssenger needing his dialysis the next day in San Francisco was overbooked forced to come
back on that specific treatment day to leave France for San Francisco and ultimately died on the
plane in front of his wife and children due to the extrapolated toxins in his body. I am all for
carrier efficiency and profitability, but we must also be aware of the traveller’s rights in the
United States, since as you have noticed, we have not really been able to pass any type of
meaningful passenger-rights legislation for consumers. Our neighbors to the north will probably
pass the U. S. in implementing a .passenger rights bill. Attached is Exhibit A, a whistle-blowef
letter I submitted to the Department of Transportation on my own last month, showing the
typical violations of carriers like United Airlines who can take our initial consumer bailout
money and spend it for repainting planes again and again, because they basically have this
feeling of omnipotence and protection that will only grow with the combined negotiating power
of an increased alliance without minimal antitrust immunity projections. I have reviewed the
releases of various nonprofits requesting increased antitrust immunity saying that coordinating
the carrier services would giving better scheduling connections and fares. As a person who has
had to work for these better fares alnd negotiating power for 30 years in representing numerous
nonprofits, these are certainly not my nonprofit clients who do not want to see any type of
increased immunity as they like the ability to go to a carrier and say they are going to have

$6,000,000 in grosé revenue next year, do they (the carrier) want that business, or should they
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take it to two or three of the competing carriers. If thé proposed increased immunity eliminates
my clients’ right to negotiate with one carrier against anbther, how can these PR-job letters to
you be done in good faith?

In the mid-1980s, when the SABRE and Apollo CRS systems dominated the market,
80% of air booking was made through these two CRS systems I r.equested and petitioned the
government to minimize the potential antitrust problem and 'thc competitive marketing
investigation did begin. Examples were given that when United Airlines Apollo' system ;:lropped
Frontier from its reservation system, Frontier was immediately forced to file for bankruptcy.
Fortunately, your department did minimize the ability of competing systems to get together and - .
tell the industry and consumers, the way it will be, not the way carriers acting together could be
and that is why I am asking for a limitation on antitrust immunity.

In summary, I file this Objection to the proposed increased immunity on behalf .Of the
smaller mom-and-pop agencies who are already sufféring, closing and been forced to become
independent contractors for other agencies who hopefully have bargaining power to get overrides
or commissions or better prices to the consumers and now this next step of elimination of even
whom the bigger consortiums can deal with, is frightening. I file on behalf of my law office
becanse I have to deal with the problems of consu:ﬁer not being able to board with a reserved
seat on his Air France flight home, not having Air France try to get a seat on any of its alliance
partners to help the consumer, and ignore the passenger that created a scenario of the toxins in
his body building up and creating a death as the passenger was flying home to San Francisco to

try and get a dialysis treatment.
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As the first law office that had compiled much of the evidence for the largest civil
antitrust price fixing case against the major carriers, I can only professionally assume increased

immunity will allow additional anti-consumer results.

Respectfully submitted,

Alexander Anolik, Esq.

Alexander Anolik, PLC

2107 Van Ness Avenue, Suite 200
San Francisco, CA 94109-2572
Telephone 415 673-3333

Facsimile 415 673-3548

e-mail Anolik@rravellaw.com
www.travellaw.com

General Counsel for ARTA
Counsel for Alexander Anolik, PLC
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ALEXANDER ANOLIK
A Professional Law Corporation
SAN FRANCISCO OFFICE * ALEXANDER ANOLIK MARIN COUNTY OFFICE
2107 Van Ness Ave., Suite 200 *Also admitted in District of Columbia 280 Roundhil! Road
San Francisco, CA 94109-2572 ADAWN A. ANOLIK Tiburon, CA 94920-0531
a’ Relerto tne abave main office @ Referto the above branch office

March 17, 2009

Sent Vio Email:
Sam.Podberesky@dot.gov

And First Class Mail
Samuel Podberesky

Assistant General Counsel for Aviation
Enforcement and Proceedings, C-70
Department of Transportation

1200 New Jersey Ave., SE
Washington, DC 20390

Re:  File: Whistleblowing
Dear Mr. Podberesky,

Over these many years, our office has been working with you and your staff on issues
surrounding the Full Fare Advertising rale. We have gotten to know 49 U.S.C. 41712
and 14 C.F.R. 399.84 quite well, including the recognized exceptions, and understand the
vital role that the Office of Consumer Protection Division plays in the market, given the
federal preemption provision of the Airline Deregulation Act and the Supreme Court’s
decision in Morales v. TWA. 504 U.S. 374 (1992).

1t appears that, under the current state of the law, your office is the first and only
safeguard in place to prevent deceptive advertising by air carriers and their agents.
Therefore, we would like to bring a particular potential violation of substantial size to the
Department’s attention. It appears that United Airlines” website is plagued with
violations of the Full Fare Advertising rule, with a particular concentration of violations
on its Mileage Plus webpages.

First and foremost, when viewing available frequent flier itineraries on the United
Airlines® webpage, the disclosure states that: “Carrier-imposed fuel surcharges (YQ) of
up to $250 per direction of travel may apply.” A copy of this disclosure is provided for
your convenience. As we both know, fuel surcharges must be included in all quoted
fares. In this case, a frequent flier fare is effectively a “Free” fare, and the only fees that
can be passed onto the consumer are government imposed/approved taxes and fees.
Given the fact that millions of people access United’s Mileage Plus webpages per month,
this fuel surcharge langnage alone is responsible for substantial consumer confusion. If
United has been passing on fue! surcharges to consumers over the past years, this
violation will take on even greater significance since United has been illegally profiting
from 1ts frequent flier tickets. :

Telephone (415) 673-3333 « Facsimile {415) 673-3548 < www.travellaw.com - anolik@travellaw.com
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Furthermore, United Airlines does not properly disclose government taxes and fees when
excluding them from quoted fare prices. United has inconsistent taxes and fees
disclosures throughout its website. Enclosed please find two examples. This confusion
is exacerbated by the ambiguous disclosure of “fees up to USD 75.00” on the Mileage
Plus main search page, which links to a breakdown of United imposed service fees but
fails to mention any excluded govermment taxes and fees. Those fees are disclosed later.
Given the divergent and haphazard disclosures, it is impossible for a consumer to make
an informed purchasing decision.

The problems continue on United’s webpage as the specific government tax and fee
quotes on both of these disclosure pages are improper. The quoted amounts are either
out-of-date or simply incorrect. Some excluded taxes and fees are completely lefi out of
the disclosure (e.g. Customs User Fee, Immigration and Naturalization Fec, and APHIS
fee), or lumped into a general category without breakdown or explanation, but still likely
charged to the consumer. Others are quoted incorrectly (i.e. $19.50 passenger facilines
charges). While the disclosure failures may only be a matter of $1.50 - $30, corapetition
is so fierce that consumers will often switch carriers based on this price difference.
United should not gain an unfair market advantage as a resalt of its improper disclosures
which serve only to confiase consumers and make them think the United fare is cheaper.

We have recently worked together on cases where hundreds or thousands of consumers
were potentially deceived. The United Airlines violations discussed above have the
power to deceive millions. United Airlines is a dominant market leader with substantial
legal resources and its advertising should be held to a high standard. Any enforcement
action takep against United for deceptive advertising has the power to set the standard for

the industry. , ' .

We bring this information to the Department’s attention as a protected whistleblower in
the hopes of creating a level playing field where consumers get the information they need
in order to make informed air fare purchasing decisions. If the Department would like
any additional information, or if you have any questions, please feel free to contact my
office.

Respectfully yours,

Al :xander Anolik, Esq.
Alexander Anolik, A PLC

cc: Vinh Nguyen, Rosalind Lazarus, David Foss
Enclosures: ¢
Selected Itinerary Disclosure d
Geneva Disclosure : 4
Mileage Plus Main Booking Page i
Service Fee Breakdown
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fiew detailed Award fare breakdown hrtp://travel.united.con

Selected itinerary price details

Traveler Award miles Taxas & fees* Total

Adult 1 35,000 miles UsD 57.03 USD 57.03

FAX No. £156733548 P04

s/sejectPrice Action.do?0dSelectActionTy...

Total miles: 35,000 miles
Total price: USD 57.03

‘additonal taxes/fees/surcharges (award travel is exempt from gelect taxes/feesisurcharges):

Travel within Domestle 50 United States

Alpont passenger facility charges (PFCs) of up o US$18 roundtrip

U.S. governmenl excise tax of US$3.50 on each flight segmentt

September 11th Security Fee of US$2,50 per enplanement at 3 U.S. aimport

For travel to or from Hawail and Alaska: U.S. government excise tax of $§7.70 per diraction

International Traval [including Puerto Rico and U.S. Virgin Islands)

(3

=

Alrport passenger facility charges (PFCs) of up to $19.50 roundtrip
Seplember 11th Security Fae of $2.50 per enplanement at a U.S. airport

Other govamment taxes and fees (including U.S. govemment excise tax) of up to $140 based on

deslinalion; total may vary slightly based upon currency exchange rate at time of purchase

Taxes and fees ara subjact to change without notica and at the discretion of each country's
government.

Carier-imposed fiel surcharges (YQ) of up to $250 per direction of travel may apply. For travel 1©
soma countrias, additional airpor, transpanation, embarkation, securlty, and passenger service
laxes/surcharges may also apply depending on destination. ’

t Aflight segment is defined as each sector of an Itinerary that involves one takaoff and one landing

Close
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Request mileage credit
Ask 0 have missing miles added to your
account.

Find my Miloage Plus number
Search for your Mileagée Plus® number.

Mare support opliong > >

Mileaye Plus henetits
Elito membership
Review the benefils resarvad for our most
{requent flyers.
Premiar®
Premier Execulive®

Program

Eam miles

I\'s easy to eam miles on Unlted and fram
our many partners woridwide.

Partner guide
Esm miles for fghts, holel siays, credit
card purchases, groceries, and more.

Promotions
Meximize your aarning poenlisl with
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My promotions
Regisler for special offers and view
opponunities to earn bonus miles.

All about earning miles > >

Fraquently asiced gugstions
| forgot o add my Mileage Plus nuimber 10
ny iinerery whan booking nmy lickats. Can
| add it o my reservation now? )
Da I have enough milss ta upgrade my
flight?
Can | submit requasts for retroactive fight
Gredit' anfine?
How can | find my Mileage Plus number?
Can | sarn miles on 8 tcket | buy for
someone else?
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http://www united.conr.  ge/middlepage/0,6823,1136,00.mml?navs...

Login
Mileage Plus # or email Password

Forgot | need password?

7! Remember me
Strtin
My ileage sunmary

Also in this saction

My mileage summary
Join Mileage Plus-
Buy or transfer miles
About Milaage Plus

Relateck finks

Mileage Plus membel's guide
Join/renew Red Carpst Club

"o -:'-"-‘.; Milsage Plus Visa®
: 30.000 benus muss
Enough for & roundlrip ticket
Earn miles on purchases
Exchiglve redemplion
L earn moro

BTN ot
TP et

Earn double miles in Hawaii
) or@dy Sy 41 nighls through 6/15/09
& "'}%Egé at participating Hilton Farnlly
.. hotels & resorts in Hawaii.
Book now

Earn Double Mileage Plus
miles .

Purchase and fly bmi from
London and earn double miles
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1
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Inited Airlines - Europe spring sale hup:/iwwwe united.com . _e/artiele/1,,50076,00.himml PnavSource=Fa...

wWUNRITED

Hoime > Planning & booking > Special desls > Curope epring sale
- Europe spring sale
Take advantage of these low spring fares

Travel to Europe in the spring when you book these low sale fares on united.com today.

Terms Book travel Mora gearch options

» A3 day advarce purchase is required for | Fre™ .. ... T

travel between now and April 2, 2009 e
* A7 day advance purchase is required for | ‘" Roundidp "' One-way
travel between April 3, 2008 and May 17, | peparting

2009 ‘Mar2008 18 |HY Anytme
o Travel is valid on Monday through :

Thursday (Monday through Wednesday in | <owrnind g e
Great Britain), travel for April 3, 2009 i Mar 2008 16 i Anytme
through May 17, 2009 will be higher Search by « Schedule . Price

» A Salurday night minimum stay is required
and a maximum stay of 30 daysis
permitted )

« Exceptions apply, see the fare facts for Aduit 1. ESedich.
ull rules and information

» Additional checked baggage fees may
apply. See International baggage
jnformation for detalls about baggage
allowances and fees

¢ Fares below are subject to availability and
may not be available on all flights/dates

Service class
: Economy (lowest)

% Rental car offers: Earh miles and save when you rent a car. Visit ypjted. com/carpromo
to view sll of our current promations now available on united.com.

*Sample each-way fares based on required roundtrip purchase:
Fares are valid for travel originating in the U.S. only.

Boston - Dublin $245™ Chicago - London $168™
Chiicago - Franidurt §204* Denver - Frankfurt $225™
Denver - Rome $287™ Los Angeles - Manchester  $224™
Los Angeles - Brussels $230* New York City - Frankfurt ~ $170™
San Francisco - Munich $208™ San Francisco_ - Parls $293"
. Washington Dulles - Manchester  $176™" Washington Dulles - Zurich $230°

WUNITED:cCOM"”

For the fares above, service Is provided by United Airlines except where noted.

"Portlons of this senice may be operated by the following carrlers doing business as United
Express® or as code share pariners:
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Chautauqua Airfines
Colgan Alr

Goldst

Lutthansa

Mesa Airfines
Republic Alrlines®
Shuttle America
SkyWest®

US Airways

Trans States Airlines

Addltional taxes/fees
Fares do not Include 8 $3.60 per flight segment tax. A fight segment Is defined as one

takeoff and ore landing. Fares do not include the September 11" Security Fee of $2.50 per
enplanement at a U.S. eirporl or Passenger Facility Charges of up to $18, which may be
collected depending on the ltinerary. Fares for Hawaii and Alaska do not include & $8 (each
way) depariure tax. For travel from Canade, fares do not include U.S. Inspaction fees of
$7, taxes/fees imposed by the Canadian government of up to $19.50, end a $32.20
international departure and arrival tax if outside of the 225 mile buffer zone. All international
fares are subject to U.S. arrival and departure taxes and agricuttural, immigrations and
customs fees of up to $50. For trave| to some countries, edditional airport, transportation,
embarkation, security, and passerger service taxes/surcharges of Up to $250 (each way)
will apply deperding on destination. For return travel from some countries, fares do not
include airport and/or departure taxes of up to $45, which may be collected by the foreign
government,

2

About Unflod | Inveslor relatione | Business resources | Careera | She map

Compalible browsere ! Terms and conditions | Privacy | ® 2009 Unlled Air Lines, Inc.
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#WUNITED

Mome > Planning & booking > Speciel deals

Special deals

Deals: Domeslic & Canada air | International air | Hotel, car & vacation

[T e

- From
s ,] 50 s

Celails Hx

Feoem

$139-

Dmans o

iy

12397

Delaufe w0

Frorin

75"

Dty -

See the U.5. ssle

. Save on your lravel
acrogs the U.S. this
spring when you
book by March 16,
2008 on unlted.com
loday

Unlted thanks our
troops

Special fares
exclushely for our
Armed Forces &
family - extended
through March 31,
2008

nlemanonal ar deals

Moscow route
Isunch spacial

Book loday on
united.com 1o take
advantage of low farexs
lo Unlted's newest
flight acress the
Adanlic

Europe business
class special

Save on your
business class ravel
lo Europe when you
book by March 25,
2000

Sun sale

Sawve on your spring
tlp W your favorile
beach deslinalion -
boak on united.com
loday

o

5110

[pacaie

Frire

420"

Dedall: ke

o

$13107

Detsit i,

Fion:
168"
Dot 57+

Everyday ski deals

Sawa with special sk
fares when you book
on united.com

“
top

Geneva rouie launch
speclal

On Aprit 19, 2009,
Unied iz starling new,
nonslop service from
Waghingion Dulles ta
Geneva and 1o
celebrate we're
offering low farss for a
fimiled fime

Easter in Asia
busineas class sale
Boofc your business
¢lags travel to Asia on
upited.com by
Thursday, Apri 18,
2008

Europe spring sale
Book loday 10 seve on
low spring faree io
Europe - book on
united.com lnda}l

'l(‘)'p

* Esch-way fares, plus lexes and faes. Roundtrip purchase nol required.
* Each-way fares basad on required roundlrip purchase, plus laxas/fess.

Wik

FAX No. 4156733548

hup://www

Checl in to our’
hotelw anc chech
oul the deals

Lo

Guarantee. Choose from
70,000 holels warldwlde
at unked.com/notels.
Baook now

e St N

esshAmerica
Protect your iravel
plans. Unlted offers
you ihe opportunity to
obtein Trawel
Insurance through
Access America.
Datails

matzkemgs
,000 miles

-‘,Eywjﬁ L]

.m ) ;7
- vISh:
e Sy e e e it M

Earn milas on
purchaees and enjoy
exclusive redemplion
bensfits.

Delalis

DML SR SR R Ll
Additionsal Award
Seats

Find seats avaliable to
popular destinations.
Detalls

ted.comypage/anicle’0,6722,50066,00.htm|
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Shop for hotels with the comfort of our
Best Price Guaraniae.

Las Vegas
Save an additionel $125 ol our already
reduced prices.

San Fraencisco
Chooss 8 raom whara you can bask In
the beauly of the Bay Area.

Chicago
tmmerse yourseY In miles of
magnificence.

Honolulu
Find your lropical paradise.

Vancouver .
Choosa mountfains, ocean or anything in
betwaan.

Boston
Decide whers to rast your feet when yau
feur the Wedking City.

s ar deals

. )
o
L4

Earn miles and save Bt united.com/cars

Get global savings of up 10 25% and earn
500 miles with Avis

e,
i Vacatin deaie
e R

Take $125 off our alerdy reduced
prices 1o MHawsii

New York
Rest your heed for less in the: Clty that
Never Sleeps. .

L.ondon
Secure lowely accommodations in jolly
oid Englend.

Los angeles
Relax with sand, surf and a steller place
lo stay.

Qrlando
Creale mempries with a magical
getaway.

Denver
Explore the outdoors and enjoy the
indoors In the Mile-High Cily.

Washington, D.C.
Heva a capilal weekend with
monumental hotel deals,

top

Herz; Earn doubla miles plus a
1,000-mile baoking bonus

Budget Rewards Mileage Plus Members
with Triple Bonus Miles Plus up 1o 20%

1 (:[n

Save more {han 50% on a Las Vegas
vacation

See olher grest vacalion deals

10p

About Unhed | Invesior relafions | Businase resources | Careers | Slemap

Compalible browssre | Terms and conditians | Privacy | © 2009 Unied &ir Lines, Inc.
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i UNITED
Home > Nileaae Pius > ALOUL Milgage Plus > Mileage Plus Rules

Mileage Plus Rules

Rules for the Mileage Plus Program

Important:The follawing provisions form the basis of the
Mileage Plus® Program. These provisions are intended to
protact you, the members of Mileage Pius, and United
Airlines. Your participation in the Program will be governed
by these provisions, ard it is your resporsibility to read ard
understand all of them. For mare information, contact the
Miteage Plus Service Certer or visit the Mileage Plus Web
site at united.com. These Program Rules cannot be
superseded or changed, except in writing from United
Airfines.

General Conditions

1. Mileage Plus membership and its berefits are
offered at the discretion of United Airlines and its
affiliated companies (collectively, "United"), and
United has the right to terminate the Program or to
change the Program Rules, reguiations, benefits,
conditions of participation or mileage levels, in whole
or in part, at any time, with or without notice, even
though changes may atfect the value of the mileage
or certificates already eccumulated. United may,
among other things, withdraw, limit; modify or
cancel any award; increase the milsage or number
of cerificates required for any award; madify or
regulate the transferabiity of awards or benefits;
add an unlimited number of blackou dates; or limit
the number of award seats available t¢ any or all
destinations. Members, in accumuiating mileage or
certificates, may not rely upon the continued
avalability of an award or award level, and
members may not be able to obtain all offered
awards or use awards to all destinations or on all
tlights.

2. Participation in the Mileage Plus Program (the
“Program") is subjact ko any terms and conditions,
rules, regulations, policies, and procedures
(“Program Rules") that United may, at'its discretion,
adopt from time 1o time, United has the sole right to
interpret and apply the Program Rules. Any failure
to follow Program Rules, any abuse of Program
privileges, any conduct detrimental to the interests
of United, or any misrepresentation of any
information furnished to United or its affiliates by any
member, or anyone else acting on the member's
behalf, may result in the termination of his or her
membership, the canceliation of accrued mileage,
certificates, awards or benefits, or both,

3. United reserves the right to audit any and all
Mileage Plus accounts al any time for compliance
with the Program Rules, without notice to the
Program member. In the evert that an audit reveals
discrepancies or possble violations, the processing
of award redemption requests may be delayed
pending completion of the audit.

4. Each member shall be responsible for remaining
knowladgeable as to the Program Rules and the
amount of mileage in his or her account. United shaft
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attempt to advise aclive members of various
matters of interest through such means as may be
appropriate, such as accout summaries,
newsletters and Its Web site, but United shall have
ro liabliity for any failure to do so. United will not be
responsible for correspondence lost or delayed in
the mail. Each member shall be responsible for
advising United of any change of address, and
United shall have no liability for misdirected mail or
any consequences thereof.

5. The accumutation of mileage or certificates and the

' redemption of awards are stbject to specific
Program Rules enacted by United Airlines. Each
.member Is resporsible for reading those materials in
order to understand his or her rights and
respansibilities under the Program. No mileage,
penefits, certificates or awards earned or granted
under the Program may be transferred or assigned
except as expressly permitted by United in writing.

6. The Mileage Plus Program is malntained for the
berefit and participation of individual members only.
Only individuals are eligble for Mileage Plus
membership, and each member may maintain only
one accownt. Duplicate accounts will be subject to
carcellation, Only the member named on the
account will be entitled access to personal account
information.

7. Accrued mileage and cetfificates do not constitute
property of the member. Neither accrued mileage
nor certificates are transferabie (i) upon death, (i)
as part of a domestic relations matter, or (ii)
otherwise by operation of law.

Back to top

Prohibition of sale or barter

8. The sale or barter of any such mileage,
certificates, awards or benefits other than by
Upited is expressly prohibited. Any mileage, -
certificates, awards or benefits transferred,
assigned or sold in violation of the Program
Rules, In addition to exposing the member to
the penalties otherwise associjated with
violations, may be confiscated or cancelled. The
use of award tickets that have been acquired by
purchase, barter, or other conduct in violation

; of Program Rules may result in the confiscation

1 of the tickets, denial of boarding with respect to

the ticket holder, and, at Unlted's discretion,

completion of the travel only upon payment of
an appficable fare,

Account activity

9. Any member who hes failed to earn mileage for a
calendar quarter may, at United’s option, be
excluded from receiving newsletlers, statements,
corespordence or other materlals, including
notifications of Program changes or special
promotions, until the next quarter in which he or she
earns rileage. Any member who fails to earn
mileage during the first twelve months after
enroliment in the Program may be removed from the
Program.
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Effective December 31, 2007 miles will expire if
there is no current activity for 18 months
consecitive. Therefore if the expiration date on your
Mileage Plus summary is December 31, 2007 or
after, your new expiration date will be 18 months
after your iast activity. Activity includes flying, using
your Mileage Plus Visa and more, for example:

- Fly UA or a Star Alliance partner

- Use your Mileage Plus credit card

- Do business with a Mileage Plus partner
-Redeem miles for award travel

-Buy miles or transfer miles

. "Account activity”, for purposes of these Rules, shall

be deemed to occur when a member accruss
mileage in his or her account in any manner set forth
in these Rules, or as otherwise approved by United,
or when the member redeems ary Mileage Plus or
partner award by the use of mileage in the
member's account.

Partners

The Mileage Plus Program "partners” are airlines,
rertal car companies, hotels, or other entities who
offer services as awards in the Program and who, in
some instances, permit the accrual of mileage to
members who Ltilize their services. The partners are
independert entities, and United is not responsible
for the nature or quality of products or services
provided by those partners, nor for any solicitation
efforts by those partners.

United shall have no liablity for partner withdrawals
from the Program or for award cancellations caused
by partner withdrawals, discontinued United or
pariner service, or award or mileage accrual
canceliations for any other reason. Partners may, in
their discretion, change the amount of mileage
required for their awards or impose other
restrictions upon the use of their awards.

Routing and destinations for award travel on airline
partners are determined by our Individual travel
partners.

By participating in the Mileage Plus Program,
members understand and acknowledge that their
names and addresses may be shared with some or
all Mileage Plus partners and that they may receive
promotional materials, mailings and e-malfls from
United and its partners. A member may, however,
advise United (¢/o Mileage Plus Service Center) in
writing of his or her desire to be excluded from any
such partner mailings or communications.

Back to top

Mileage accrual

Only members of Mileage Plus are eligible to accrue
mileage in the Program by availing themselves of
the means of accrual recogrized under the

Program. Except to the extent that mileage may be
earned for purchases made through authorized debit
or credit cards, a member may not accrue mileage
for the utilization of senvices, whether air
transportation or otherwise, by any other person,
animal, object, or ertity.

FAX No. 4156733548 P
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17.

18.

19.

20.

21.

163 United, in its sole discretion, may permit
Mileage Pius members 10 credit mileage earned for
flights on other airlines (o their Mileage Plus
accounts, and other airlines or entities may, by
agreement with United, permit their program
mambers to credit to their accouts mileage earned
for flights on United. in such cases, Unless otherwise
expressly provided, such mileage may be credited in
only one frequent flyer or loyaity program. Currently,
mileage can be accrued by taking a flight on United
Airines and/or United Express; by using an
authorized debit or credit card to purchase goods or
senices; or by utilizing the services of an airline,
hotel, rental car company, telecommunications
company, or other Program partner identified In the
Member's Guide as an entity on which mileage may

" be accrued. United expressly reserves the right to

establish additional means of accruing mileage, to
delete any or all of the means currently recognized,
or to exclude specific types of transactions or
tickets from the accumuiation of mileage.

Mileage can be accrued only for flights, hotel stays,
car rentals or transactions actually taken or
performed by the member after the member's
official enroliment date, and can be applied only to
the member's account. Mileage will be credited only
for flights actually flown by the member. Mileage
credit will not be awarded for flight cancelations,
except that United may, at its discretion, give credit
for flights cancelled due to mechanical reasons or
schedule reduction.

Mileage may be accrued only for paid travel on
regularly scheduled flights.

If United or any Mileage Plus partner improperly
denies a member an accrual or benefit, liabilty will
ba limited to the equivalent of that accrual or berefit.
Class-of-service bonus miles, if any, will be credited
according to the fare paid, net the cabin flown, and
will not be credited on ary upgrade.

Air mileage-will not be credited for travel on free
tickets, including tickets issued as Mileage Plus
awards; on travel industry. free or reduced fickets;
consolidation tickets; or on tickets which are issued

~ subject to any accumulation of Mileage Plus credit.

22

23.

24.

25,

26.

tn addition, some fares or tickets, including those
sold over the Internet, may at United's discretion be
excluded from eligibility for mileage accrual.

Car and hotel mileage will be credited only for
qualifying published rates, and not for free
accommodations, rentals or tickets, industry
discounts, group rates or special promotional rates.

Only the person cortracting for hotel or rental car

senvices may receive mileage credit for those
services.

For hotel and car rental mileage accrual,
consecuive night stays or consecutive car rentals at
the same hotel/car rental agercy will be considered
as one stay/rental, regardless of the number of
check-ins or rentals .
United reserves the right to make bonus miles and
promotional offers salectively available to certain
members al any time. based on flight activity,
geographic {ocations, Program participation, or
other factors determined at United's sole discretion.
United will, In most cases, credit its members’
accounts with accrued mileage. However, each

FAX No. 4156733548 P. 024
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27.

28.

28.

30,

31.

32.

.33

34.

member shall have the responsibility to ensure that
nis or her mileage is properly credited. Where a
member contends that mileage has been earned but
not credited, or in cases whers United deems
verification is required, United reserves the right to
require proof of accrual from the member, including
but not limited to copies of ticket caupons for flights
claimed to have been flown or copies of receipts or
similar documentation verifying any transactions
claimed to have been performed. Any claims for
mileage by the member and proof of accrual must
be received by United within twelve months after the
date such mileage was claimed to be earned.

Back to top

Mileage expiration

Mileage accrued in a member's account shall be
maintained in the account until i is redeemed for an
award or until it expires, whichever occurs first.
Currently, miles expire after 18 morths of no activity
on your account. Therefore if the expiration date on
your Mileage Plus summary is after December 31,
2007, your pew expiration date will be 18 months
after your last activity. Activity includes flying, using
your Mileage Plus Visa and more (see rule #10), In
cases where mileage is for any reason removed
from an accaunt, as for the redemption of awards,
and later returned, the return of the mileage to the
account shall not count as account activity.

Award redemption

The awards available to be redeemed and the
amount of mileage necessary to redeem each
award will be set by United and published to the
members. United shall establish the process for
award redemption, but redemption shall basically
mean the exchange of mileage in @ member's
account for & specified award.

Awards may, at the request of the member, be
issued by Mileage Plus in the name of the member
or inthe name and for the use of any ather person
If an award ticket is to be issued in the name of
someone other than the member, United may
require the member to execute the request for the
award transfer in person at a United ticketing
location, by endorsing each certificate redeermed in
favor of the spacified designee and providing official
photographic idertification

Mileage earned in twa or more different accounts
may not be combined to redeem any award.
Travel on Mileage Plus award tickets will be subject
to the tariff, contract of carriage, ticket terms, and
re-accommodation policies of the carrier on which
travel is schadued.

After an award ticket is issued, a service charge
may be imposed for each change requested by the
member which necessitates the reissuance of the
ticket A change in date or flight time will not result
in the imposition of a gervice charge.

Award tickets, awards, and certificates may be
subject 10 applicable departure taxes, federal
inspection fees, passenger facility charges, and

FAX No, 4156733548 P. 025
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35.

36.

ar.

3s.

ather fees, charges or taxes, and the person utilizing
the award is responsible for the payment of any
such items that may apply.

Any valid unused award ticket or certificate may be
returned to the Mileage Plus Service Center for 2
senvice charge. The mileage used to redeem the
award will be credited to the member's account and
be subject 10 expiratian (see Rules 10 & 29).
Awards for which travel is reserved but which are
subsequently cancelled due to an expired ticketing
time limit will be subject to service charges for the
recrediting of miles.

The award structure is subject to modification,
cancellation or limitation at United's discretion, with
or without notice. The amount of mileage required to
redeem any award may be substantially increased,
any award may be withdrawn, and restrictions on
any award or its redemption may be imposed at any
time. The accumuiation of mileage does not entitie
Program members to any vested rights with respect
to any awards or the Program. Awards shall be
valid only to destinations served bath at the time of
the issuance of the award ticket and at the time of
departure, and nelther United nor its partrers shall

" be fiable for schedule changes that result in the

cancelation of service ta any destination.
Upgrades will not be allowed on free
accommodations, rentals or tickets; industry
discounts; consolidation tickets; group rates or
spedial promotional rates.

International membership

Participation in the Mileage Plus Program may be
prohibited or restricted in some countries. Nothing in
these Rules should be read to override or
circumvent any such foreign laws.

Back to top
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Mileage Plus award fees change, effective May 15, 2008, Fiease see below for detalls. |

Handling Fees

For award travel booked and ticketed through United Reservations a non-refundable $25 (USD 25) fee per

ticket will be assessed ar $30 (USD 30) for tickets issued at a United ticket counter.

Change Fees

All changes to your ticketed award itinerary must be made through a United Reservations agent, or by visiting

any United ticketing location.

Designated fees are as follows:

¢ Tick_et issued on or after May 15, 2008

.

Pt

[y

i.Change Fee per award ticket
Change in city (éhange in origin and/or destination) {$150

iChange in connection points (rerouting itinerary

;using different connecting city) $150

Cancellation (recredit of miles) $150

iHandIing fee for redeeming award tickets (waived
for travel booked at united.com and the automated
systemns)

$25 United Reservations
$30 United ticket counter

Flight change (same itinerary or origin/destination
but different flight number)

$0

{375 Yor award \ravel changed 7 - 20 days prior to
deperwre)

(5100 for award travel changed 6 days or less prior
0 departure)

1 Date change (same itinerary and flights but for a
idifferent date)

'$0

(875 for award travel changed 7 - 20 days prior to
departure)

($100 for award travel changed 6 days of 1&s5 prior
to departure)

i
i
I

Ticket issued prior to May 16, 2008

et s

Fee per award ticket

IChange

Change in city (change in origin and/or destination) {$100
Change in connection points (rerouting itinerary

iusing different connecting city) $100
Cancellation (recredit of miles)

$100

Handling fee for redeeming award tickets (waived

for travel booked at united.com and the automated }§15

gsystems)
I Flight change (same itinerary or origin/destination 1§ 0
ibut different flight number) (S50 for award travel changed 7 - 13 days prior 10
: depenure)
($75 for award \raval changed b days or less prior
lo departure)
i Date change (same itinerary and flights butfora [$0
jdifferent date) (50 for award travel changad 7 - 13 days prior o
: depariura)

($75 for award wravel changed 6 days or less prior
to depariure)
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Close-in Processing Fees :
Award travel ticketed less than 21 days prior to departure (awards ticketed prior to May 15, 2008: less than
14 days prior to departure) is subject to a non-refundable Close-in Processing Fee, whether purchased
through united.com, United ticketing agencies, United airport ticket counters or United Reservations. This fee is
charged to the credit card used to support the award ticketing transaction and may take up to 1 week for
processing.

Tickat issued on or after May 15, 2008

t
i
1
i

éFees Fee per award ticket

ilAward travel ticketed six days or less prior to $100

| departure
I.Award travel ticketed 7 - 20 days prior to
] $75
ideparture
' Award travel ticketed 21 days or more prior to $0
departure
IM - Ticket issued prior to May 15, 2008
Additional fees Fee per award ticket
Award travel ticketed six days or less prior to

: $75
departure
Award travel ticketed 7 - 13 days prior to

$50

departure
{Award travel ticketed 14 days or more prior to $0
édeparture

Changes to award travel ticketed prior to May 15, 2008 are subject to the original fee structure. Any
subsequent changes to the same award travel tinerary will be subject to the revised fee structure (effective as
.of May 15, 2008). .

: , ' Close
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